
HCPN CASE STUDY: Honda CR-V

Components: Multiple Panel executions

Success Measurements:

Å   Ad recall rate of 76%. 

Å   Nearly 40% of those surveyed had no recent awareness of any 

Honda CR-V advertising outside their health club, despite a 

significant CR-V traditional TV and print campaign running 

concurrently with the HCPN program. 


