
HCPN CASE STUDY: Uncle Benõs Brown Rice

Components : Panel advertising with oversized ñPost-Itò whole 

grain recipe card in the womenôs locker rooms

Success Measurements:

Å   Ad recall rate of over 90%. 

Å   77% of those surveyed indicated they would likely (Top 2 Box) buy 

Uncle Benôs Brown Rice in the next 30 days; substantially higher 

than client benchmark.


